


“ANAKAAYWTE MIA NEA ANATPEITIKH 2TPATHI'IKH
ANATITY=H2, AZIOINOIQNTAXZ TA NMAEONEKTHMATA TOY
FRANCHISING, AMNMEAEYOEPCQXTE TH AYNAMIKH THX
EMIXEIPH2ZHX 2AX KAI KATAKTEIXTE THN AFOPA!"

—Franchise.GR



AUTOGAS

TSOPELOGIANNI

‘ €XOUUE TS AUOEIS, EXETE TNV OlyoupId

A



N OLKOVOULX KLIVELITAL Autogas Tsopelogianni
H peyoAUTEPN ETALPELO OTOV TOPED TNG
EYKATAOTAONG CUOTNUATWY EVOAAAKTIKWV
KQUOLUWYVY, HE LOLXLTEPA ETILTUXNIEVN KOL
oLUVEXWE aVOSLKN TTopela aTnv EAAGOQ,
dlaBeTovTag NON eva SIKTLO TPLWV
KaOETOTIOINEVWY HOVAOWV.

H Autogas Tsopelogianni
éXEl OXE&é(OEL SO ETIXELPNUATIKN TTpOTAON.

O\O K)\n DW Hé\/O OL’)OTH Wle Nea OnpEL eEum)psTncnc, e napq}\)\n}\n
Ttapox N utnpeolwyv after sales service, ota

franchise, O(ELOT[OLUIUVTO(C omtoia N Autogas Tsopelogianni TipwToTOPEL
mnVv KOpupald
e VY RUIEL KO Ty ISwxitepa amodotikn emévduan!

TIOAVETN EUTIELPLOL TNC.



N olLKOVouLa KLVElTalL

O 'OpAog emxepnoswv Tsopelogianni, dpactnplomoteital
CTO XWPO TOU XUTOKILVATOU amod Tto 1985, éxovtag
sduntnpetnosL mavw amnod 115.000 axvtokivnTa, pHE
MEPLOCOTEPEG MO 25.000 EYKATAOTACEL CUCTHHATWY

UYpPAEPLOKIVNONG.
“€CEIOIKEUMEVO KOl “OTTOKAEIOTIKEG “apTIO OPYOAVWHEVO
OUVEXEIO KATAPTICOMEVO AVTITTPOOWTTEIEC TuRMa after sales
TTPOCWTTIKO” KOPUPAiWV OiKwV”’ service”

2tnv Autogas Tsopelogianni,
N vypaeEpLlokivnon ival pia cofapn voOeon!



ANAAY2H
KAAAOY

1

YWHAH AIEIZAY2ZH & ANAINTY=H

EyKATaOTACEIC CUOTNUATWY EVAAAQKTIKWY KAUTTUWY



YT PAEPIOKINH2H

OIKONOMIA

ETtituy)avetot
geokovopnon éwg
50%.

AYTONOMIA

To dumAo
pe(epPoudp TTXPEXEL
HEYXAUTEPN
O(UTOVOHILK.

To VYPAEPLO YIVETOL
OAOEVA KOL TILO ONHOPLAEG

o€ OAn TNV Evpwmnn

CUHPWVX HE TTPOCEPATA
otolxeia touv World LPG

Association.
NMEPIBAANON AX®ANEIA
Ol HElWMEVEG Ol auoTNPOTATEG
ekmopmtég CO2 kau n TPOSIAYPAPEG

TARPNG eEaAeWyn
MIKPOOWHATIO WV
Swaxopalii{ouv
KoOopotEPO
mePBGAAOv.

gyyuvouvTtal TAnpn
OPAAELX OE
omoldNToTE
MEPIMTWON

TV HATOG.

ATMOAOZEI2

H BeAtwwpévn
TOLOTNTA KAUGiHOU
KOL TX TIEPLOCTOTEPX
OKTAVLX
MPoodidouv
KOAUTEPEG
aTtoS00ELC.



Me eKQTOUMUPLO 0ONYOUC - VTTOOTNPLKTEG GE OAO TOV
KOOMO KOl TIEPLOCOTEPQ aTtO 50 XpOVIa OTNV LOTOPLX
TNG OLKOVOMLKNG METOKIVNONG, N VYPAEPLOKIVNON
KatoAoupavel Tn B€on 1tov tnG agldel Kol otnv EAAGSO
W¢ N TIAEOV PLALKI KOL OLKOVOLKA LOPE@N auToKivNonc.



OIKONOMIA

E€olkovopunon éwg
50% o€ oxéon ME TN
Bev{ivn kat éwg
30% o€ oxéon He TO
METPEAALO.

AMOAOzH

MNMeprocotepn
EVEPYELX aVa AlTpo
o€ oX€0N HE OAX T
GAAX UYP& KAUGLUA.

TO (PUOLKO CEPLO OTTOTEAEL TO
(PLALKOTEPO CLUPPBOTIKO
KOWGLUO YIO TO TIEPIROAAOV
KOL TOV GvBpWwrItO.

AZODANEIA

YnAog
OVTIKPOTLKOG
BaOuog pe 130
OKTQAVLA.

TPO®OAOZIA

JuveXng BeAtiwon
TOVU SIKTUO0V, HE
TAGvo va auénouv
T ONMEix
TPpOoPodociag otn
XWPK.



H tpotiunon twv 20.000.000 0dnywv TTOYKOOUIWGE KOl
N TTaPOXN KIVATPWV TIPOC TIG ETILXELPNOTELC KOL TOUG
LOLWTEC YO XPrON (PUCLKOV OEPLOV OTOVC
ETIAYYVEAUOTIKOUG OTOAOLC KoL Ta IX, poptupd TNV
TOXVTOTN OVATITUEN TG AEPLOKIVNONG OE TIAYKOG|LLO
ETUTIEDO.
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ANTATQNIZTIKA
NMAEONEKTHMATA

2




H AUTOGAS TSOPELOGIANNI AIAGETELI KOPY®DAIA TEXNOINO2IA & EMITEIPIA
XOTIEC DAIKOTEXVIKEC UTTOOOUEC KO aVBPWITIIVO OUVOLKO.

1 2

Y1mrnpeoieg after
sales service,
YyiO CUCTAMOTO

Eyyunon kaAng
AgiToUupyiag Tou
KIVNTAPO £WG

oekatrévre (15) LPG ka1 CNG,
Xpovia. KABg TUTTOU N
MAPKOG.

3 4 5

Auvarornta Aigktrepaiwon AuTtokivnTo
ATTOTTANPWHNAS OAWV TWV AVTIKOTACTAOONG
TNG METATPOTTAG OXETIKWV yia 600 Xpovo

TOU OQUTOKIVATOU  YPO@PEIOKPATIKW OlaPKEDEI N
o€ £€w¢ Kal 48 vV O100IKACIWV. METATPOTTI) TOU
0o0¢IG. OXAMOTOG.

ROMANO, STAG, BRC, BRC, LANDIRENZO ITALY, PRINS HOLLAND,FLASH LUBE AUSTRALIA, VIALLE HOLLAND,
TUNAP GERMANY, OMB ITALY, TOMASETO ITALY, FARO ITALY, GOMET, AUTOGAS ITALIA, SAKA, STEP
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NMPOTAZH
FRANCHISE

3




APOOTNPLOTIOINDELTE O VX
OUVALKO KACOO.

Autogas Tsopelogianni

MEeyYLOTOTIOINOTE TNV €MEVOLON COC.
KoOiepwOeite.




#1

YgnAn oleloduon.
2VVEXNC OVOTITUEN.
[ToooTTIKeC €€EAENC.

Autogas Tsopelogianni

‘Eooda amo eykataotaoslg Kot after sales service.
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[TPONOMIA
FRANCHISE

Nol brand, ye TN HEYIOTN QVOYVWPLCILOTNTO OTOV
KAOOO TOU.

Kopupaia texvoyvwoala.

TepAOTION EUTIELPLO OTOV KAGOO TOU OUTOKLVNTOU
oTto To 1985.

HEDLOO(')ITEDEQ oTto 25.00,0 EVKOATOOTATELC
OLOTNUATWY LYPOEPLOKIVNONG.

ATIOKAEIOTIKEC CUVEPYOOLEC [UE TOUC KOPUPALOUC
KOTOOKEVOOTEC OCUOTNUAOTWY KAl €EXOTNUATWV
VYPOEPLOKIVNONC.




[TPONOMIA
FRANCHISE

Evtovn maveAAaSIKN SLo@nUOTIKA TTPOROAN Ko

TIPOWONTIKEG EVEPVELEC.

APTIOTATEC UAIKOTEXVIKEC LTTOOOUEC KO
ovVOPWTIVO SUVOLKO.

Apxtm KOl OLVEXNC emméeuon, LE OUX VA
TIPOYPUUUOTO TEXVIKNG KATXPTIONC, KaBwC Ko
SLOOIKOOLWV AEITOLPYIOC.

2V0TNUO 0PYOVWONCG KAl AELToupylag,
Tiotornolnuevo kota ISO 9001:2015.

[TANPN eyxelplola Aettoupylog.




[TPONOMIA
FRANCHISE

2VVEXN UTTIOOTNPLEN O€ TEXVIKO BepaTar Kau
TIWANCEWV.

KaBodrnynaon yla TOTUKEC TIPOWONTIKEG EVEPVYELEC.
A&LOAOYNON TIEPLOX NG KO CUVTOEN MEAETNC
OKOTUHOTNTOC / 0TOXOTolNoNC.

ALVOTOTNTA TTAPAOOONCG UE TO KAELOL OTO XEPL.
FLPELD YEWYPAPLKN TIEPLOX N ATTOKAEICTIKOTNTOC.

AVVOTOTNTO TTOPOKOAOUONONC Ko LTIOOTNPLENG
TOU Management aTO TN PUNTELIKN ETALPELD, O€
TIEPUTTWOELC TIOU Ol ETTEVOUTEC OEV ETIOLIOVV VO
aaxoAnBouv oe KaBnuepvn Baaon e TNV
ETILXElPNON TOUC.

Evepyeteg ETaupikng Kowvwvikng EuBuvng. 19
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https://www.franchise.gr/

FRANCHISE
FACTS

4

EMNIXEIPHZTE ZOBAPA

2.0C TTAPEXOUME MIA ATTO TIC KAOAUTEPEC ETTIXEIPNUATIKEC TTPOTACEIC franchise



FRANCHISE FACTS

ATMNAITOYMENOZX
XQPOz:

amno 120 t.pu.

APXIKH EMENAYZH:
Néec Movadec:

oo 80.000 Evpw
Shop-in-Shop:

oamé 30.000 Evpw

ZuumneptAaupavetal
Swauoppwoan /
avaKaivion
KOATOOTIUATOG Kol
géomAlouog

Méon antéofeon Ttng
T&éewe Twv 14 pnvwv!

ENTRY FEES:
a6 20.000 Evpw

ROYALTIES:

Agv vTtapyxouv

NMAANO
ANATITY=ZHZ:

MNMeAomoévvnoog,
Xteped EAAGOQ,
Kevtpikn EAAGSa,
B. EAA&Sa, Kpntn,
Po&og, vnowa avw
Twv 20,000
KOTOIKWV.
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FRANCHISE
ANALYSIS

5




FRANCHISE . ,
ANALYSIS Baowka Zsvaplax

T.U. Zuvepyeiov BonOntikoil Xwpol

CITY A 200 p—
CITYB 300 150
CITY C 400 200

Evoikio
2.000 €
2.500 €
3.000 €

Entry Fees
20.000 €
25.000 €
30.000 €



NS ‘Ecoda - CITY B

ANALYSIS

Xpéc’oon ava Autokivnto 630 € NOAHZEIS
xwpig OMNA

Worst Case
Mekto MeplBwplo 60,0% Normal Case

Optimistic Case

pne OMNA
624.960 €
781.200 €

898.380 €

diehevoelg / day gross sales / day

2,8
3,5

4,0

2.000 €
2.500 €

2.875 €
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FRANCHISE ,

nPOzQMIKO

Shop Manager

TeXVIKOC
MNpoiocTtapevog
TipuoAdynon -
AoyLotrplo

Texvikol

Social Security

Normal Case

2-4
46,90%

Wages (net) Wages (total)
1.500 € 1.500 €
1.200 € 1.200 €

700 € 700 €-1.400 €
800 € 2.400 €-3.200 €

Etclo Z0volo: 120 -150.000 €

AEITOYPTIKEZ AANANES pnviaiwg

NoyLotng 350 €
Evépyela, TNA/VWVIEG 600 €
K.ATL.

Awddopa 375 €
Marketing Fees 2%

Local Marketing 1.500 €

26



FRANCHISE

ANALYSIS

- CITY B

KaBapég MWANOELS - p.0.
S5etiog

o€ unviaia Baon
o€ nuepnota Baon
ErKATAZTAZEIZ
AFTER SALES
Méon anodeién pe ONA
Sielevoelg / day
Evoikio (evSELKTIKO)

Mewkto Képdog

Képén mpo dpopwv

AnocBeon o€ UNVES

BEP
289.328 €
29.897 €

926 €
260.395 €
28.933 €
781,20 €

2
2.500 €
173.597 €
60%
0€
0%

N/A

ATtoteAéopata & ATTOdOOELG

Worst Case

524.443 €

54.192 €

1.678 €

471.999 €

52.444 €

781,20 €

3

2.500 €

314.666 €

60%

129.660 €

25%

Normal Case

655.554 €

67.741 €

2.098 €

589.999 €

65.555 €

781,20 €

3

2.500 €

393.333 €

60%

170.595 €

26%

Optimistic Case
753.887 €
77.902 €
2.413 €
678.499 €
75.389 €
781,20 €
4
2.500 €
452332 €
60%
195.547 €

26%

27



FRANCHISE

ANALYSIS ATtoteAéopata & ATTOdOOELG
—-CITYB
BEP Worst Case Normal Case
Emuyelpnpotiki ApoBn - p.o. 3tiag
Mnviaiwc 0 5.089 € 8.576 €
- ywplic anaocxoAnon
Mnviaiwg 2.571€ 7.660 € 11.147 €

- UE amaoxoAnon

Optimistic Case

10.052 €

12.623 €
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ALWAYS
FORWARD.

THANK YOU /

Franchise.GR | click & Learn more



https://www.franchise.gr/

